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P TO GO

Making Dreams Come True

FOR IMMEDIATE RELEASE
For Additional Information Contact
Jeanette Bunn at 800.477.6331, ext. 108

San Diego, CA-July 24, 2011- Travel to Go was one of nine companies supporting breast cancer survivors
by sponsoring a hole of golf in a “Survivors Scramble” hosted by Grand Mayan Resort, San Francisco
Exchange and CSA Travel Protection at the Grand Mayan Resort in Puerto Vallarta, MX in June 2011.
Proceeds from donated funds will send three women on vacation upon completion of their treatments.

Travel To Go sponsored the ninth hole of golf in honor of Kate Seidell, a seven year survivor of breast
cancer. Kate, the mother of Steve Olinger of Travel To Go notes “I’'m very happy that Steve works for a
company that cares about the world, and I’'m honored that Travel To Go thought of me.” Kate also
added that everyone should have a mammogram. At the time her cancer was detected, she felt great
and she was physically active. She actually thought about skipping her mammogram that year because
she felt so well, but it was during that appointment that her cancer was detected.

Cathy Backus, Co-President of Women in the Industry and Global Director, CSA Travel Protection was
instrumental in organizing the event and notes that “Consumers should consider companies that have a
global awareness. Companies that treat their employees well and are good world citizens will treat their
customers in a like manner. If there is a choice between companies offering similar products or services,
good citizenship should be the deciding factor. The companies that participated in the “Survivors
Scramble” and are consistently active in charitable events, such as Travel To Go, are to be commended.”

Travel To Go offers travel benefits and services to a loyal customer base of 50,000 members and is
currently celebrating 21 years in the vacation and travel business. The company prides itself on its 5-

Star service standards and the achievement of its mission to “Making Dreams Come True.”

For more information, visit www.traveltogo.com



http://www.traveltogo.com/

